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leqcia meoTxe

marketinguli garemo

g e g m a:

ç Sesavali

ç kompaniis mikrogaremo

ç kompaniis makrogaremo

ç reaqcia marketinguli garemos zemoqmedebaze

pirvel nawilSi laparaki iyo market-
ingis sabazo koncefciebze da marketingu-
li procesis etapebis Sesaxeb. meore naw-
ilSi mkiTxveli dawvrilebiT gaecnoba
marketinguli procesis pirvel etaps-ba-
zris gamokvlevas da potenciur klientTa
moTxovnilebebs. mtkiced unda avxsnaT, rom
marketingi xorcieldeba ara vakuumSi, aramed
rTul da cvalebad garemocvaSi.

 am Tavis miznebi

am Tavis wakiTxvis Semdeg Tqven
unda SegeZloT:

♦ aRweroT garemos faqtorebi ,
romlebic kompanias klientebis mom-
saxurebaSi exmarebian an xels uSlian.

♦ axsnaT, Tu demografiuli da
ekonomikuri garemos cvlilebebi
rogor zemoqmedeben marketingul gada-
wyvetilebebze.

♦ daasaxeloT ZiriTadi tendencie-
bi ekologiasa da samecniero-teqnikur
progresSi.

♦ aRweroT sakvanZi cvlilebebi
politikur da kulturul garemoSi.

♦ mogviyveT Tu kompaniebi rogor
reagireben marketinguli garemos cv-
lilebebze.

Sesavali

kompaniis marketingul saqmianobaze
zegavlenas axdens rTuli da cvalebadi
sagareo garemos faqtorebi. dRes kompanie-
bi fxizlad unda iyvnen da drouli rea-

biznesis pirveli wesi: gaigeT, ra unda adamians, romelTanac Tqven saqme gaqvT, da
mieciT mas is, rac mas unda.

uoren teiti

gireba moaxdinon marketinguli garemos da
ara mxolod Tavis myidvelTa yvela sub-
ieqtis interesebze. am TavSi Tqven gaigebT,
Tu sagareo garemos subieqtebi-mimwodeblebi,
Suamavlebi, myidvelebi, konkurentebi, sakon-
taqto auditoriebi da sx. rogor monawi-
leoben kompaniis saqmianobaSi, marketing-
isadmi daxmarebis an xelis SeSliT. sagar-
eo garemos faqtorebi-demografiuli,
ekonomikuri, bunebrivi, samecniero-teqnikuri,
politikur-samarTlebrivi da kulturuli-
qmnian marketingul SesaZleblobebs da
safrTxeebs. efeqtiani marketinguli strat-
egiebis SemuSaveba SeuZlebelia sagareo
garemos faqtorebis gagebis gareSe. Tan-
amedrove kompaniaTa xelmZRvanelebi sru-
lyofilad unda flobdnen klientebTan da
partniorebTan urTierTobebis marTvas.

marketinguli garemo Sedgeba im sub-
ieqtebisa da Zalebisagan, romlebic kompa-
niis farglebs gareT moqmedeben da zegav-
lenas axdenen misi xelmZRvanelobis un-
arze ganaviTaron da SeinarCunon warmate-
buli urTierTobebi miznobriv klientebT-
an. marketinguli garemo kompaniisaTvis
qmnis SesaZleblobebsa da safrTxeebs. auci-
lebelia mudmivad davakvirdeT sagareo
garemos faqtorebs da reagireba movaxdi-
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noT maT cvlilebebze. yvela kompania rodi
amCnevs SesaZleblobebs, romlebic ixsneba
sagareo garemoSi cvlilebebis Sedegad.
isini ugulebelyofen am cvlilebebs an
cdiloben misadmi SewinaaRmdegebas, amitom
maTi strategiebi, sistemebi da kultura
Zveldeba. magaliTis saxiT SeiZleba mov-
it-anoT korporaciebi IBM-i da General Mo-
tors-i.

marketinguli garemo is subieqte-
bi da Zalebia, romlebic moqmedeben ko-
mpaniis farglebs gareT da zegavle-
nas axdenen mis unarze Seqmnas da Sein-
arCunos urTierTobebi miznobriv
klientebTan.

garemo Zalze swrafad icvleba. dafiq-
rdiT, Tu rogor iZenT Tqven kvebis produ-
qtebs da rogor SeiZleba es procesi Se-
icvalos uaxloes aTwleulSi. ra proble-
mebs gamoiwvevs marketologebisaTvis es
cvlilebebi? eqspertebi miiCneven, rom 2025
wels Cven ukve aRar vivliT gigantur su-
permarketebSi. eleqtronuli vaWrobis gan-
viTareba da internetisadmi xelmisawvdo-
mobis gaumjobeseba gamoiwvevs iafi gaufu-
Webeli produqtebis eleqtronuli SekveT-
ebis zrdas. gamyidvelebi SekveTebs yove-
li ojaxisaTvis msxvil anakrebad gaaer-
Tianeben da maT pirdapir saxlSi miutanen.
gayidviT da mitaniT dasaqmebuli kompanie-
bi gaerTiandebian. momxmareblebs ar mouw-
evT drois dakargva saqonelTa xelsayre-
li anakrebis ZiebisaTvis. am samuSaos Tqven-
Tvis specialuri programebi gaakeTeben,
kompania-konkurentebis fasebis SedarebiT.

kidev erTi futuristuli suraTi: 2025
wels kompiuterebi SeZleben ara mxolod
saWiro saqonelTa amowurvis vadis gan-

sazRvras, aramed maT SekveTasac uaxloes
supermarketSi.

momavlis aseTi suraTebi dafiqrebas
aiZuleben xelmZRvanelebsa da marketolo-
gebs. marketingulma samsaxurebma pirvelebma
unda gamoikvlion axali tendenciebi da
eZebon axali SesaZleblobebi. jer-erTi, maT
amisaTvis informaciis Segrovebis special-
uri meTodebi-marketinguli gamokvlevebi
gaaCniaT. meore, isini kargad icnoben myid-
velebsa da konkurentebs. amitom marketol-
ogebs SeuZliaT swrafad Secvalon mar-
ketinguli strategiebi da Seaguon isini
axal safrTxeebs da SesaZleblobebs baz-
arze.

marketinguli garemo mikro- da makro-
garemosagan Sedgeba.

mikrogaremo-is Zalebia, romlebic
kompaniis uaxloes garemocvaSi mo-
qmedeben da zegavlenas axdenen mis
unarze moemsaxuros klientebs. maT
miekuTvneba sakuTriv kompania, misi
mimwodeblebi, marketingli arxebis
monawileebi, momxmareblebi, konkuren-
tebi da sakontaqto auditoriebi.

makrogaremo-mZlavri faqtorebia,
romlebic zegavlenas axdenen kompa-
niis mikrogaremoze. maT miekuTvneba
demografiuli, ekonomikuri, bunebrivi,
mecnierul-teqnikuri, politikuri da
kulturuli faqtorebi .

 kompaniis mikrogaremo

marketingis ganyofilebis xelmZRv-
anelobis amocanaa - myidvelTa mozidva da
maTTan xangrZlivvadiani da myari urTier-
Tobebis Seqmna, maTTvis umaRlesi samomx-
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mareblo faseulobis SeTavazebiT. market-
ingis menejerebs ar SeuZliaT martodmar-
to am amocanis Sesruleba. maTi warmateba
damokidebulia kompaniis mikrogaremos sxva
subieqtebisagan-kompaniis sxva ganyofile-
bebis, mimwodeblebis, Suamavlebis, kliente-
bis, konkurentebis da sxvadasxva sakontaq-
to auditoriisagan, romlebic yvelani er-
Tad warmoadgenen faseulobaTa jaWvs (nax.
4.1).

marketingis gegmebis SemuSavebisas mar-
ketologebma unda gaiTvaliswinon kompa-
niaTa qveganyofilebebis interesebi-top-
menejmentis, finansuri ganyofilebis, samec-
niero-kvleviT da sacdel-sakonstruqtoro
samuSaoTa, gayidvebis, buRalteriis. yvela
es jgufi Seadgens kompaniis saSinao gare-
mos (nax. 4.2). umaRlesi xelmZRvaneloba
ayalibebs misias, amocanebs, kompaniis strate-
gias da taqtikas, amitom marketingis ganyo-
filebam unda SeaTanxmos Tavisi saqmiano-
ba kompaniis top-menejmentTan.

marketingis menejerebma aseve mWidrod
unda iTanamSromlon kompaniis sxva ganyo-
filebebTan. finansuri ganyofileba saxs-
rebs gamoyofs marketingisaTvis, samecnie-
ro-kvleviT da sacdel-sakonstruqtoro
samuSaoTa ganyofileba SeimuSavebs axal
saqonels, Sesyidvebis ganyofileba eZebs

mimwodeblebs da nedleuls, xolo warmoe-
ba uSvebs saWiro xarisxis produqcias sa-
Wiro raodenobiT. buRalteria marketol-
ogebs exmareba maTi Sromis ukugebis gan-
sazRvraSi. kompaniis yvela ganyofileba
zegavlenas axdens gegmebze da marketing-
is ganyofilebis qmedebebze da sakuTari
Tavis winaSe ayenebs klientebis dakmay-
ofilebis mizans da momxmarebelTaTvis
faseulobis Seqmnas.

mimwodeblebi

mimwodeblebi- mTavari damakavSirebe-
li rgolia samomxmareblo faseulobis
SeTavazebis sistemaSi, romelic kompaniebs
saqonelTa da momsaxurebis sawarmoeblad
saWiro resursebiT uzrunvelyofs. cvlile-
bebi miwodebebSi zegavlenas axdenen kompa-
niis marketingul saqmianobaze.

mimwodeblebi-kompaniebi da adamia-
nebia, romlebic kompanias da mis konku-
rentebs saqonelTa da momsaxurebis
sawarmoeblad saWiro resursebiT uz-
runvelyofen.

marketingis menejerebma Tvalyuri unda
miadevnon yvela faqtors, romlebic zegav-
lenas axdenen resursebis arsebobaze, ma-
galiTad gaiTvaliswinon gaficvebi da sxva
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movlenebi, romlebsac SeuZliaT gazardon
miwodebis xarjebi da xeli SeuSalon klien-
tebis dakmayofilebas. aucilebelia Tva-
lyuri mivadevnoT resursebis fasebs, aki
maTi zrda gamoiwvevs fasebis gadidebas da,
Sesabamisad, gayidvaTa dacemas. dRes marke-
tologebi mimwodeblebs TavianT partniore-
bad Tvlian samomxmareblo faseulobis
Seqmnasa da SeTavazebaSi.

marketinguli Suamavlebi-firmebia,
romlebic kompanias saqonelTa winwaweva-
Si, gayidvasa da ganawilebaSi exmarebian
saboloo myidvelebs Soris.maT miekuTvne-
ba reselerebi (sabiTumo da sacalo firmebi);
logistikuri kompaniebi; marketinguli
saagentoebi da finansuri Suamavlebi.

reselerebi-saqonelTa ganawilebis
arxebis monawileebi-calkeuli pirebi
da kompaniebia, romlebic sabiTumo da
sacalo vaWrobaSi arian dasaqmebule-
bi.

reselerebTan muSaoba sakmaod Znelia,
imitom rom nacvlad mravali damou-kide-
beli savaWro organizaciisa, moqmedeben
msxvili savaWro organizaciebi, romlebic
mwarmoebels Tavis pirobebs karnaxobs da
SeuZlia saerTod gandevnon isini bazri-
dan.

logistikuri kompaniebi-is organi-
zaciebia, romlebic sasawyobo da sat-
ransporto momsaxurebebs Tavazobs da
uzrunvelyofs saqonlis mitanas damza-
debis adgilidan gayidvis adgilamde.

logistikur firmebTan TanamSromlo-
bis pirobebSi mniSvnelovania balanss mi-
vaRwioT TviTRirebulebas, mitanis siswra-
fesa da saimedoobas Soris.

marketinguli saagentoebi-marketin-
gul gamokvlevaTa kompaniebi, sarekla-
mo saagentoebi, konsaltinguri firme-
bi da sxva organizaciebia, romlebic
kompanias exmarebian mis saqonelTa da
momsaxurebis winwawevaSi miznobriv ba-
zrebze.

marketinguli saagentoebi gansxvav-
debian TavianTi midgomebiT, xarisxis,
momsaxurebis da fasebis doniT. ko-
mpaniam unda akontrolos marketingu-
li saagentos muSaoba da aucileblo-
bis SemTxvevaSi SeiZleba uari Tqvas
mis momsaxurebaze.

finansuri Suamavlebi-bankebi, sakredi-
to da sadazRvevo kompaniebi da sxva

organizaciebia, romlebic dafinanseba-
Si exmarebian an kompanias azRveven
riskebisagan, romelic dakavSirebulia
saqonelTa yidvasTan da gayidvasTan.

kompaniaTa da maTi klientebis umete-
soba damokidebulia finansur Suamavlebze,
ramdenadac kreditebis gaZvireba an maTi
sididis SezRudva seriozulad zemoqmedebs
kompaniis marketinguli saqmianobis efeq-
tianobaze.

ise, rogorc mimwodeblebi, marketingu-
li Suamavlebic-samomxmareblo faseulo-
bis SeTavazebis sistemis mniSvnelovani
komponentia. kompaniam sakuTari saqmiano-
bis optimizaciis SezRudviT unda daala-
gos efeqtiani TanamSromloba mimwode-
blebTan da marketingul SuamavlebTan,
mTeli sistemis optimizaciis miRweviT.

kompaniam yuradRebiT unda Seiswavlos
Tavisi myidvelebi. 4.3. naxazze naCvenebia
bazrebis eqvsi tipi. samomxmareblo bazre-
bi xom saboloo myidvelebia, romlebic
saqonels da momsaxurebebs iZenen sakuTari
moxmarebisaTvis. samrewvelo bazrebze
saqoneli da momsaxurebebi SeiZineba sxva
kompaniebis mier Semdgomi gadamuSavebi-
saTvis an sawarmoo procesebSi gamoyenebi-
saTvis. savaWro-saSuamavlo (reselerul)
bazrebze saqoneli da momsaxurebebi SeiZine-
ba Semdgomi gadayidvis mizniT. socialuri
uzrunvelyofis bazrebi warmodgenilia
skolebiT, saavadmyofoebiT, xandazmulTa
saxlebiT, cixeebiT da sxva organizacie-
biT, romlebic saqonelsa da momsaxurebebs
yiduloben TavianTi xelqveiTebisaTvis.
saxelmwifo struqturebis bazari-es sax-
elmwifo dawesebulebebi da organizacie-
bia, romlebic saqonelsa da momsaxurebas
iZenen sazogadoebriv moTxovnilebaTa
dasakmayofileblad. dabolos, saerTa-
Soriso bazrebi warmodgenilia myidvelebiT
sxva qveynebSi, saboloo momxmarebelTa,
mwarmoebelTa da samTavrobo organizacie-
bis CaTvliT. kompanias SeuZlia erTdrou-
lad erT an ramdenime bazarze moqmedeb-
des.

warmatebis misaRwevad kompaniam momx-
mareblebs didi samomxmareblo faseuloba
unda SesTavazos da isini ukeT daakmay-
ofilos, vidre konkurentebma. maSasadame,
marketologebi ukeT unda Seeguon Tavi-
anT miznobriv momxmarebelTa saWiroebebs,
vidre konkurentebma, da ise moaxdinon sak-
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uTari saqonlis pozici-reba momxmarebel-
Ta cnobierebaSi, rom strategiul upirate-
sobas miaRwion.

ar arsebobs idealuri konkurentuli
strategia, romelic erTnairad kargad mie-
sadageboda yvela kompanias. yoveli firma
unda gamovides Tavisi masStabebidan da
dargSi mdgomareobidan. msxvilma firmebma
stabiluri poziciebiT indust-riaSi, Sei-
Zleba Tavs iseTi strategiis ufleba
miscen,romlebic xelmiuwvdomelia mcire
kompaniebisaTvis. magram saqme mxolod si-
dideSi rodia. msxvilma kompaniam SeiZle-
ba airCios wamgebiani strategia, xolo
wvrilma-SeimuSavos warmatebuli. konkuren-
tul strategiaTa dawvrilebiTi analizi
motanilia me-12 TavSi.

kompaniis marketinguli garemo aseve
warmodgenilia sxvadasxva sakontaqto
auditoriebiT.

sakontaqto auditoriebi gaxlavT
adamianTa nebismieri jgufi, romelic
interess avlens kompaniisadmi da Seu-
Zlia zegavlena moaxdinos kompaniis
unarze Tavisi miznebis miRwevaSi.

1.safinanso dawesebulebebi-bankebi, sa-
investicio kompaniebi da aqcionerebi-ko-
mpanias saxsrebis mozidvaSi exmarebian.

2.masobrivi informaciis saSualebebi-
gazeTebi, Jurnalebi, tele- da radiosad-
gurebi-informacias gadascemen kompaniis
Sesaxeb.

3.saxelmwifo xelisuflebis organoe-
bi. kompaniis xelmZRvanelobam unda icodes
kanonebi, standartebi da sxva normatiuli
dokumentebi da mkacrad unda misdios maT
moTxovnebs. marketologebma konsultaciebi
unda gaiaron kompaniis iuristebTan
saqonelTa usafrTxoebis, kompaniis rekla-
mis samarTlianobis sakiT-xebze.

4.szogadoebrivi organizaciebi. kompa-
niis marketinguli gadawyvetilebebi xSir
SemTxvevaSi kritikas eqvemdebareba momx-
marebelTa organizaciebis, ekolo-giuri
organizaciebis da sxva jgufebis mxriv.
maTTan urTierTobas mxars uWers sazoga-
doebasTan kavSiris ganyofileba (piaris
specialistebi).

5.adgilobrivi sazogadoeba-regionis
macxovreblebi da sazogadoebrivi organi-
za-ciebia, romelzec ganTavsebulia kompa-
nia. kompaniaSi Cveulebriv gaTva-liswineb-
ulia mosaxleobasTan muSaobaze pasuxismge-
blis Tanamdeboba.

6.sazogadoeba mTlianad. kompaniam unda
gaiTvaliswinos farTo sazoga-doebriobis

 

nax.4.3. msyidvelobiTi bazrebis tipebi 

marketingi 
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damokidebuleba Tavis saqonelTan da saqmi-
anobsTan; msxvili korporaciebi saxsrebs
ar nanoben kompaniis dadebiTi imijis Sesaqm-
nelad.

7.saSinao sakontaqto auditoriebi-ko-
mpaniis momuSaveebi da direqtorTa sabWoa.
msxvil kompaniebSi saSinao sakontaqto
auditoriebTan kavSirisaTvis gamoiyeneba
sainformacio biuletenebi.

kompaniebi xSirad adgenen marketingul
gegmebs sakontaqto auditoriebisaTvis, iseve
rogorc samomxmareblo bazrebisaTvis.

Cven ganvixileT firmis uaxlesi garemoc-
va anu misi mikrogaremo. axla gadavideT
kompaniis makrogaremoze.

kompaniis makrogaremo

kompaniaze zegavlenas axdens makrog-
aremos faqtorebi, romelic qmnis SesaZle-
blobebsa da safrTxeebs biznesisaTvis (nax.
4.5.). ganvixiloT, Tu isini rogor zemoqmede-
ben marketingis gegmebze.

demografia - mecnierebaa, romelic
mosaxleobas Seiswavlis sxvadasxva sta-
tistikur maCvenebelTa safuZvelze; rao-
denobis, simWidrovis, geografiuli lo-
kalizaciis, sqesobrivi da rasobrivi
Semadgenlobis, dasaqmebisa da sxv.

demoografiuli monacemebi did inter-
ess Seadgens marketologebisaTvis, ramdena-
dac informacias iZlevian mosaxleobis
Sesaxeb, e.i.momxmareblebis Sesaxeb, romlebic
bazars qmnian.

nebismier geografiul bazarze raode-
nobis cvlilebis tendenciebi saSualebas
gvaZleven ganvsazRvroT am bazris poten-
ciali saqonelTa da momsaxurebis mTeli
speqtris mixedviT. evrokavSiris mosaxleo-
ba 494 mln kacs Seadgens. Tuki mas aRmosav-
leTi evropis 120 mln-s da yofili sabWoTa
kavSiris 280 mln-s davumatebT, miviRebT, rom
evropis saerTo bazari, Tavisufali vaWro-
bis CrdiloeTamerikul asociaciaze (aSS,
kanada, meqsika), romlis qveynebSi 370 mln kaci
cxovrobs, da iaponiaze ufro msxvilia 130
mln mosaxleobiT. indoeTi da CineTi (1,2
mlrd-ze meti mosaxleobiT), potenciurad
erTob momgebiani bazrebia.

dRes dedamiwis mosaxleoba 7 mlrd
kacs Seadgens. gaeros ukanaskneli progno-
zebiT msoflios mosaxleoba 2050 wlisaTvis
daaxloebiT 8,9 mlrd kacs miaRwevs. am
qveynebis namatis naxevari eqvs qveyanaze
modis: indoeTi, CineTi, pakistani, banglade-
Si, nigeria da aSS. indoeTis mosaxleobis
yovelwliuri namati aWarbebs evrokavSiris
yovelwliur maCvenebels. mosaxleoba Sei-
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Zleboda ufro swrafad gazrdiliyo, rom
ara sikvdilianobis erTdrouli zrda,
romelic gamowveuli iyo spidis da sxva
avadmyofobaTa gavrcelebiT da Sobadobis
SemcirebiT dasavluri samyaros qveynebSi.

aziis mosaxleobis raodenoba 2050
wels 5,2 mlrd kaci iqneba, afrikis
mosaxleoba - 1,8 mlrd, laTinuri ameri-
kisa - 543 mln, CrdiloeTi amerikisa -
448 mln. evropis mosaxleoba 726-dan
632 mln-mde Semcirdeba, iaponiisa - 110
mln-mde. msoflio lideri mosaxleob-
is raodenobis mixedviT indoeTi gaxde-
ba 1,5 mlrd macxovrebliT, xolo Cine-
Ti 1,4 mlrd kaciT meore adgils daika-
vebs.

mosaxleobis zrda niSnavs moTxovnile-
baTa zrdas, romelic dakmayofilebas moiTx-
ovs; marketologebisaTvis mosaxleobis
zrda - es saqonelsa da momsaxurebaze moTx-
ovnis gadidebis da sabazro SesaZleblo-
baTa gafarToebis indikatoria. magaliTad,
CineTis mTavrobam kanonmdeblurad SezRu-
da Sobadoba; erTi ojaxi - erTi bavSvi.

yvelaze ufro SesamCnevi demografiu-
li tendencia ganviTarevbul qveynebSi mo-
saxleobis asakobrivi Semadgenlobis
cvlilebaa. Sobadobis omisSemdgomma pik-
ma (1946-1964) bebi-bumerebis Taoba warmoS-
va. isini axal bazrebs qmnidnen Tavisi cxo-

vrebis yvela etapze. marketologebi muSao-
bas bebi-bumerTa naklebricxovan „zeda fe-
nasTan” amjobineben-ufro ganaTlebuli da
mdidari segmentiT.

yvelaze xandazmulma bebi-bumerebma
dRes samocdaaT wels gadaaWarba, xolo
maT Soris yvelaze axalgazrdas asaki TiT-
qmis 40 welia. maT yvelaze didi Semosav-
lebi da xarjebi aqvT, amitom isini sacx-
ovrebeli binebis, avejis da sayofacxovre-
bo mowyobilobaTa, jansaRi kvebis, yoveld-
Riuri moTxovnis saqonelTa, finansur da
turistul momsaxurebaTa momgebian bazars
qmnian.

bebi-bumis periods mohyva Sobadobis
dacemis periodi, rodesac dRis sinaTleze
gamoCnda 1965-dan 1976 wlamde periodSi
dabadebuli Taoba - e.w. X Taoba. X Taobis
warmomadgenlebi afaseben ojaxs da cdi-
loben meti drois gatarebas bavSvebTan. X
Taoba ufro cinikuri da frTxilia bebi-
bumerebTan SedarebiT.

X Taobis warmomadgenlebs Tavisi pozi-
cia aqvT: isini zrunaven garemoze da samo-
qalaqo pozicia gaaCniaT. isini warmatebis
miRwevas cdiloben. maT metadre gamocdile-
ba ainteresebT, vidre SeZenebi. eseni - frTx-
ili romantikosebi arian, romelTac nor-
maluri cxovreba da muSaobisagan kmay-
ofilebis miReba surT; isini msxverplad

nax. 4.5. kompaniis makrogaremos ZiriTadi faqtorebi
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ar gaiReben bednierebas komerciuli moge-
bisaTvis.

izrdebian eqo-bumerebi (bebi-bumerebis
bavSvebi), 1977-dan 1994-wlamde dabadebule-
bi, axla isini TavianTi sabazro mjobineba-
Ta da qcevis stilis damamTavrebel sta-
diaze imyofebian.

„bumis eqom” msxvili da mzardi sabavS-
vo da mozardTa bazrebi warmoSva. bavSve-
bi da 20 welze umcrosi mozardebi bevr
fuls xarjaven da seriozul zegavlenas
axdenen mSoblebis danaxarjebze. sabavSvo
saTamaSoebis da TamaSebis, tansacmlis, ave-
jis, da kvebis produqtebis bazrebi ayvave-
bas ganicdian. Cndeba axali saqoneli, romel-
ic specialurad bavSvebisaTvis aris Se-
muSavebuli.

X Taobis umcrosma warmomadgenlebma
da eqo-bumerebma bavSvobidan aiTvises ko-
mpiuteri, interneti da sxva eleqtronuli
teqnologiebi, amitom maT kidev   Taobasac
uwodeben.

marketologebma unda SeimuSavon Tu ara
saqoneli da marketinguli programebi spe-
cialurad yoveli TaobisaTvis? arsebobs
ori midgoma. pirvelis Tanaxmad, Taobis
sacicocxlo cikli aTeulobiT weli gr-
Zeldeba da Taobas sxvadasxva social-
ekonomikuri doneebi ukavia, maSasadame, ba-
zrebi TaobaTa igivuri rodia; maSasadame,
marketologebisaTvis azri aqvs yoveli
jgufis dayofas asakobriv segmentebad.
meore midgoma imaSi mdgomareobs, rom unda
Seiqmnas saqoneli da reklamebi, romlebic
orientirebulebi arian erTbaSad ramden-
ime Taobaze, xolo brendebi universalure-
bi unda iyvnen.

mosaxleobis daberebis tendencia
gamoxatulia da izrdeba ara mxolod mrewve-
lurad ganviTarebul qveynebSi; prognoze-
bis Tanaxmad, laTinur amerikaSi da mraval
aziur qveyanaSi 60 welze uxnesi mosaxle-
obis raodenoba 2030 wlisaTvis 14% miaRw-
evs, xolo CineTSi-22%-sac ki.

rogorc ukve iTqva, demografiuli
gamokvlevebi mowmoben dedamiwis mosaxle-
obis zrdis Senelebaze. daaxloebiT am
Senelebis 50% gamowveulia reproduqtiu-
lobis maCveneblis-erTi qalis mier Sobili
bavSvebis saSualo raodenobis SemcirebiT
(nax 4.6.).

aSS-is gamoklebiT, sadac Sobadoba 2,11-
s Seadgens (mniSvneloba, romelic axlosaa

aRwarmoebis normasTan), Sobadoba ecema
yvela ganviTarebul qveyanaSi,magaliTad,
germaniaSi igi 1,35-s Seadgens, iaponiaSi-1,32-
s, espaneTSi-1,15-s, xolo honkongSi-1,00-s.
evrokavSiris yvela qveyanaSi Sobadobis
done 2,1-maCveneblis qvemiTaa. Sobadobis
done ganviTarebul aziur qveynebSi, iseTebSi,
rogoric singapuri da samxreTi koreaa,
amerikul maCvenebelze dabla daeca. ganvi-
Tarebad qveynebSi Sobadoba aWarbebs aR-
warmoebis normas da 2,92-s Seadgens. indo-
eTSi Sobadobis done 3,01-s Seadgens, xolo
1980 wels daaxloebiT 4,5-s Seadgenda. Ci-
neTSi es maCvenebeli-1,83-ukve aRwarmoebis
niSnulze dabla imyofeba. Sobadobis dacema
ganpirobebulia adamianTa miswrafebiT sacx-
ovrebeli donis amaRle-bisaken, qalTa mier
muSaobis surviliT, ojaxis dagegmvis axa-
li efeqtiani meTodebiT.

sicocxlis xangrZlivoba msoflioSi 50
wlis winaT 50 welze naklebs Seadgenda,
xolo 1995-2000 wlebSi 64,6-s miaRwia. sic-
ocxlis xangrZlivoba ganvi-Tarebul qvey-
nebSi, prognozebis Tanaxmad, 2050 wlisaTvis
81,6 wels miaRwevs (1995-2000ww.-74,6 weli).
ganviTarebad qveynebSi sicocxlis xangr-
Zlivoba 73,1 wlamde gai-zrdeba (1995-2000ww.-
62,5 weli). sicocxlis xangrZlivoba afrikis
uRaribes qveynebSi aseve izrdeba da 50 wels
miaRwia.

garda amisa, mosaxleobis dabereba
gamowveulia sicocxlis xangrZlivobis
zrdiT (nax 4.7).

dedamiwis mosaxleoba berdeba, xolo
sicocxlis xangrZlivoba dasavleTis sam-
yaroSi izrdeba. es niSnavs, rom 2035 wels
evrokavSiris mosaxleobis 35% 60 welze
uxnesi iqneba (2003 wels isini mosaxleobis
20%-s Seadgendnen). istorikosma da de-
mografma piter lasetma tendencia ase
Camoayaliba: „evropa berdeba da ukve aras-
dros gaxdeba axalgazrda”.

demografiuli Zvrebi seriozul Ses-
wavlas moiTxovs, magram panikis atexva ar
Rirs. xandazmul myidvelTa raodenobis
gadideba da axalgazrdaTa Semcireba bi-
znesisaTvis ara mxolod safrTxeebs qmnis,
aramed SesaZleblobebsac aCens. mTavaria-
droulad gamovlindnen isini.

idealuri ojaxis stereotipi - deda,
mama da ori Svili - ukanasknel periodSi
ramdenadme mimqralda. adamianebi gvian qor-
windebian da naklebs Soben. saerTo ten-
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dencia miuTiTebs meuRleTa bavSviani wyvi-
lebis raodenobis Semcirebaze. mTel msof-
lioSi 18 welze umcrosi bavSviani wyvile-
bi ojaxebis saerTo raodenobis mxolod
mcire wils Seadgens.

imavdroulad izrdeba momuSave qalTa
raodenoba, imavdroulad izrdeba moTxov-
na gansazRvrul momsaxurebebze (ZiZebis, Si-
namosamsaxureebis) da saqonelze (naxe-
varfabrikatebi, qalTa saqmiani tansacme-
li). iseT saqonelTa marketingi, rogoric
avtomanqanebi, sadazRvevo, turistuli da
finansuri momsaxurebebia, sul ufro xSir-
ad orientirdeba momuSave qalebze. zogie-
rTi saqonliT vaWrobaSi, magaliTad, sao-
qromWedlo nawarmiT (romelTac Cveu-
lebriv mamakacebi iZenen, raTa isini qalebma
ataron), aseve Zvrebi SeiniSneba saqmian qal-
Ta segmentis mxares, romlebic axla fufu-
nebis am sagnebs iZenen. icvleba tradiciu-
li rolebi da valdebulebebi ojaxSi: ma-
mebi sakuTar Tavze met saSinao samuSaoebs
iReben, magaliTad, dadian sayidlebze da

bavSvebs xedaven. yvelaferi es SeumCneve-
li rodi rCeba marketologebis mier.

dabolos izrdeba martoxela adamian-
Ta, arasruli ojaxebis, sxvadasxva qorwine-
bidan SeZenili Svilebiani ojaxebis raode-
noba, rom araferi vTqvaT erTsqesian qorwi-
nebebze. amasve davumatoT uSvilo meuRle-
ebi, daberebadi meuRleebis „carieli budee-
bi”, romelTa Svilebi calke cxovroben. sul
ufro izrdeba ganqorwinebul an calcalke
macxovrebel da aseve uSvilo samoqalaqo
qorwinebis raodenoba. SvedeTSi, germania-
Si, daniasa da SveicariaSi erTkaciani ojax-
ebi dRes 30%-ze mets Seadgens. marketolo-
gebma Tvalyuri unda miadevnon aratradici-
uli socialuri ujredebis saWiroebebs,
romelTa ricxvi izrdeba. yovel jgufs
Tavisi saWiroebebi da muStruli Cveule-
bebi gaaCnia, magaliTad, martoxelebi (uco-
loebi, daqvrivebulebi,da ganqorwinebule-
bi) aradid binebs amjobineben, minimaluri
avejiT, sakvebiT da mcire SefuTvebSi, par-
tara avto-manqanebs.
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samyaro icvleba: mdidari, ganviTarebu-
li qveynebis macxovreblebi nakleb bavS-
vebs aCenen, Raribi qveynebi mravalSvilianebi
rCebian. amasTanave izrdeba saerTaSoriso
migracia. ganviTarebuli qveynebis Zireu-
li mosaxleobis daberebis kvalobaze ucx-
oelebis winaSe axali SromiTi vakansiebi
iSleba. imavdroulad izrdeba moTxovnile-
ba sapensio, samedicino da socialur uzrun-
velyofaze, amitom ekonomikuri wonasworo-
bis misaRwevad mravali evropuli qveyana
iZulebulia imigrantebis didi raodenoba
miiRos. prognozis Tanaxmad uaxloes 25
weliwadSi mosaxleobis mateba 2/3-iT uzrun-
velyofili iqneba imigrantebiT da mxolod
1/3 Sinagani matebiT.

saSualo da umaRlesi ganaTlebis mqone
pirTa raodenoba sxvadasxva qveyanaSi gansx-
vavebulia, magram dasavluri samyaros qvey-
nebSi zogierTi saerTo tendenciebi SeiniS-
neba. garRvevis Semcireba SeiniSneba umaRl-
esdamTavrebul mamakacTa da qalTa raode-
nobas Soris. umetes qveynebSi mamakacebis
da qalebis ganaTlebis done 25-dan 34-wlamde
asakSi erTnairia. zogierT qveyanaSi (ingl-
isi, germania, da Sveicaria) universitetebSi
uwindeburad meti mamakacebi swavloben, vi-
dre qalebi. mosalodnelia, rom aRmosav-
leTi evropis da aziis qveynebSi mosaxle-
obis ganaTlebis done gaizrdeba. ganaTle-
bul adamianTa raodenobis zrda gamoiwvevs
moTxovnis zrdas xarisxian saqonelze, wig-
nebze, Jurnalebze, turistul momsaxurebe-
bze, personalur kompiuterebze da interne-
tisadmi xelmisawvdomobaze.

bazrebs ara mxolod adamianebi sWir-
debaT, aramed msyidvelobiTi unaric.

ekonomikuri garemois faqtorebia,
romlebic zegavlenas axdenen msyidve-
lobiT unarze da momxmarebelTa xar-
jebis struqturaze.

saxelmwifoebi sxvadasxvanairia Semosa-
vlebis ganawilebis doniT da xasiaTiT.
zogierTi qveyana gadarCenis ekonomikiT
xasiaTdeba - isini moixmaren sakuTari sa-
soflo-sameurneo da swamrewvelo prodiqci-
is did nawils, da maTi sabazro SesaZle-
blobebi erTob mcirea. meore polusze im-
yofeba industriulad ganviTarebuli
ekonomika, romelic farTo bazrebs qmnis
mravali saqonlisaTvis. marketologebma
yuradRebiT unda adevnon Tvalyuri ten-
denciebs samomxmareblo xarjebSi, rogorc

saerTaSoriso,ise saSinao bazrebze.
teqnologiebsa da komunikaciebSi Zvreb-

ma ekonomikuri Zlierebis gadanawileba
gamoiwvia: dasavleTidan (aSS-dan, kanadidan,
evropidan) igi gadaaadgilda aziis da wy-
nari okeanis auzis swrafadganviTarebadi
qveynebis mxares. dRes БРИКС-is qveynebi 7%-
ian yovelwliur zrdis tempebs gviCvenebs,
xolo evropasa da aSS-Si es maCvenebeli 2-
3% Seadgens. es niSnavs,rom mosaxleobis
msyidvelobiTi unaris zrda am qveynebSi
gadaaWarbebs Sesabamis maCveneblebs aSS-sa
da dasavleTi evropisaTvis.

maSasadame, ucxouri bazrebis roli,
rogorc gafarToebis wyarosi mravali
dasavluri kompaniisaTvis izrdeba. kompanie-
bma unda ganixilon sul ufro axali sa-
frTxeebi da SesaZleblobebi, romlebic
amasTan aRmocendeba.

mosaxleobis msyidvelobiTi unaris
dacemiT, romelic axla ekonomikuri kriz-
isis mqone qveynebSi SeiniSneba, momxmare-
blebi fuls frTxilad xarjaven da maqsi-
maluri faseulobis miRebas cdiloben SeZe-
nili saqonlidan. mravali marketologi,
nacvlad imisa, rom maqsimaluri xarisxi
SesTavazos maRali fasiT an dabali xarisxi
- dabali fasiT, eZebs imis xerxebs, frTxil
klientebs SesTavazos saqoneli, romelic
erTmaneTs uxamebs produqciis sakmaris
xarisxs, momsaxurebis misaReb dones da
gonivrul fass.

garda Semosavlis donisa, marketologeb-
ma yuradReba unda miaqcion mis ganawile-
bas. momxmareblebi maqsimaluri msyidvelo-
biTi unariT Cveulebriv umaRles klass
miekuTvnebian yvelaze ufro maRali Semo-
savlebiT, da maTi moxmarebis struqtura
naklebad eqvemdebareba ekonomikur daqveiTe-
baTa zegavlenas, vidre ufro dabali Semo-
savlebis mqone jgufebis samomxmareblo
Cvevebi. umaRlesi klasis myidvelebi fufu-
nebis sagnebis mwarmoebelTa mnznobriv ba-
zars warmoadgens. saSualo Semosavlebis
mqone jgufebi akontroleben xarjebs, ma-
gram SeuZliaT Tavs ufleba miscen zog-
jer sakuTari kmayofilebisaTvis icxovron.
dabali klasis momxmareblebi saxsrebs
ZiriTadad kvebaze, tansacmelsa da binaze
xarjaven. arsebobs aseve uqonelTa klasi,
romelsac msyidvelobiTi unari kidev ufro
dabali aqvs, - esaa adamianebi, romlebic
saxelmwifos kmayofaze da/an siRaribis zR-
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vars miRma cxovroben.
sxvadasxva donis Semosavlis momxmare-

blebisaTvis damaxasiaTebelia moxmare­bis
sxvadasxva struqturebi. kvebaze, binebze,
transportze xSirad saojaxo Semosavlis
didi nawili midis. as welze meti xnis
winaT ernest engeli swavlobda cvlile-
bebs xarjebis struqturaSi, mosaxleobis
Semosavlebis zrdis kvalobaze. man aRmoaCi-
na, rom Semosavlebis zrdasTan erTad mcir-
deba kvebis xarjebi, danaxarjebi sacx-
ovrebel binebze uwindel doneze rCeba
(gazis, eleqtroenergiis, da komunaluri
momsaxurebis danaxarjebis Semcirebisas),
xolo daanaxarjebis yvela danarCeni mux-
lebi da danazogebis moculoba izrdeba.

engelis kanoni - esaa mosaxleobis
xarjebis struqturis cvlileba kveba-
ze, sacxovrebel binebze, transportze,
jandacvasa da saqonelTa da momsaxu-
rebis sxva kategoriebze, saojaxo Se-
mosavlis zrdis kvalobaze.

iseT maCvenebelTa Secvla, rogoricaa
Semosavlebi, sasicocxlo minimumi, sargeb-
lis ganakveTi, danazogebis moculoba, mniS-
vnelovan zegavlenas axdenen bazarze. ko-
mpaniebi Tvalyurs adevneben am maCveneblebs
da ekonomikur prognozebs adgenen. firme-
bi valdebulebi rodi arian daixuron eko-
nomikuri daqveiTebis periodebSi. axali
tendenciebis droulad SeniSvnis SemTxveva-
Si, maT SeuZliaT sargeblis miReba ekono-
mikuri situaciis nebismieri cvlilebisa-
gan.

bunebrivi garemo - esaa bunebrivi
resursebi, romlebic saWiroa saqonel-
Ta da momsaxurebis sawarmoeblad, an
romlebzedac zegavlenas axdens ko-
mpaniis saqmianoba.

ekologiur problemaTa mniSvneloba
gaizarda ukanaskneli 40 wlis manZilze.
garemos dacva msoflio mniSvnelobis prob-
lemad rCeba.

msoflios mraval qalaqSi haerisa da
wylis dabinZurebam saSiS niSnuls miaR-
wia. izrdeba mosaxleobis SeSfoTeba deda-
miwis ozonis fenis gamofitviT da e.w. saT-
buris efeqtiT, romelic kacobriobisaTvis
saSiS globalur daTbobas iwvevs. bevri
SiSobs,rom male Cven TviTon davimarxavT
Tavs sakuTari nagvis grovis qveS. marke-
tologebma unda gaiTvaliswinon oTxi ten-
dencia Tanamedrove bunebriv garemoSi.

eqspertebi winaswarmetyveleben, rom mo-
mavalSo SeiZleba problemebi aRmocendes
iseT amouwurav resursebTan, rogoricaa
wyali da haeri. haeris dabinZurebis gamo
msoflios mravali msxvili qalaqi ixrCo-
ba, xolo zogierT regionSi ar yofniT wy-
ali.

sursaTisa da merqnis msgavsi ganaxle-
badi resursebi gonivrulad unda gamoviy-
enoT. araganaxlebadi resursebi - navTobi,
qvanaxSiri da mineralebi - odesRac gaTavd-
eba. kompaniebi, romlebic am resursebs iye-
neben, aucileblad gaZvirebis problemas
waawydebian, da maT mzardi danaxarjebis
momxmareblebze gadakisreba mouwevT. maga-
liTad, kompania miSelinma SeimuSava sabu-
ravi enerji, romelic sawvavis 5%-iT Semci-
rebis saSualebas iZleva. saavtomobilo
kompaniebma (fordi, filksvageni, opeli, peJo-
sitroeni da sx,) SeimuSaves kompaqturi
avtomanqanebi, sawvavis mniSvnelovnad ufro
dabali xarjebiT.

garemos mdgomareobis gauaresebis mTav-
ari faqtoria, mrewveloba da mravalricxo-
vani ekologiuri organizaciebi, romlebic
sazogadoebis yuradRebas izidaven qimiuri
da atomuri narCenebisadmi, vercxliswylis
saSiSi koncentraciisadmi okeaneSi, qimiur
nivTierebaTa Semcvelobisadmi niadagSi da
kvebis produqtebSi, aseve garemos dabinZu-
rebisadmi uxrwnadi boTlebiT, plastmaseb-
iT da sxva SesafuTi masalebiT.

kompaniebi, romlebic „WuWyian” warmoe-
baze muSaoben, uzomo xarjebze saubroben
ekolologiuri normebis dasacavad da axal,
arasaziano teqnologiebis SemuSavebaze.
sxva kompaniebi sazogadoebis SeSfoTebis
pasuxad ekologiurad usafrTxo saqonels
warmoadgenen gadamuSavebad safuTavSi,
zomebs Rebuloben dabinZrebis SesazRuda-
vad da ufro ekonomiur teqnologiebze
gadadian.

ekologiuri problemebi viRaceebisTvis
mZime tvirTia, xolo sxvebisaTvis - mogebis
miRebis Sansi. moTxovnam anarCenebis gada-
muSavebis momsaxurebaze (Segroveba, trans-
portireba, ganadgureba da sawarmoo brun-
vaSi dabruneba) miliardobiT evros Rire-
bulebis axali industria Seqmna. Camdinare
wylebis gamwmendi sawarmoebi, magaliTad,
franguli Generales des Eaux-i da sxvebi afin-
anseben, aSeneben da koordinirebas uweven
wyalgamwmend sawarmoebs.
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samomxmareblo bazrebze „mwvane segmen-
tebi”, romlebic warmodgenilia ekolo-giu-
rad Segnebuli momxmareblebis mier, rom-
lebic mzad arian meti gadaixadon warmoe-
bis usafrTxo teqnologiebze, sxvadasxva
kategoriebSi gamoCndnen-kosmetikis, parfi-
umeriis, sarecxi saSualebebis da msubuqi
avtomanqanebis momxmareblebs Soris. momx-
marebelTa umetesoba saqonlis SerCevisas
cdilobs kompromisis moZebnas ekologiuri
zaralis Semcirebasa da xarisxsa da efeq-
tianobas Soris.

saerTaSoriso gamokiTxvis Sedegebis
Tanaxmad gamokiTxulTa 2/3-ma venesuelaSi
da gamokiTxulTa naxevarma CineTSi, indo-
eTsa da egvipteSi ganacxades 10%-iT metis
gadaxdisaTvis mzaoba garemosaTvis usafr-
Txo saqonlisaTvis. magram yidvis Sesaxeb
gadawyvetilebis miRebisas klientebi ufro
xSirad orientirdebian xarisxze, romel-
sac damokidebuleba ara aqvs ekologiisad-
mi. kompaniebma unda ecadon balansis miRw-
evas ekologiur usafrTxoebasa da saqonel-
Ta efeqtianobas Soris.

sxvadasxva qveynebis mTavrobebi sxvada-
sxvanairad moqmedeben bunebis dasacavad.
erT-erTi moxsenebis Tanaxmad, romelSic
qveynebi ekologiuri stabilurobis mixed-
viT xuTi kriteriumiT fasdebian (maT Soris
msxvili ekosistemebis mdgomareoba da Tana-
mSromloba sxva qveynebTan ekologiur pro-
blemaTa gadaWraSi), saukeTesod miCneule-
bi arian skandinaviis qveynebi. belgia, ita-
lia da saberZneTi, piriqiT, TiTqmis siis
boloSi aRmoCndnen. progresiul sazoga-
doebriobas mTels msoflioSi imisi imedi
aqvs, rom yvela qveynis kompaniebi sakuTar
Tavze aiReben socialur pasuxismgeblo-
bas da investirebas ganaxor-cieleben kon-
trolis ufro iaf saSualebaTa SeqmnaSi
da dabinZurebis donis SemcirebaSi.

qveynebis umetesobaSi mrewvelobas uf-
ro xSirad aiZuleben, vidre arwmuneben, gare-
mos dacvaze zrunvas. iqmneba sxvadasxva
organizaciebi garemos dasacavad, romlebic
uzrunvelyofen ekologiuri normebis dac-
vas da Tvalyurs adevneben dabinZurebis
dones. ukanasknel wlebSi ekologiuri
kanonmdebloba gamkacrda da, uaxloes wleb-
Si kidev ufro gamkacrdeba.

samecniero-teqnikuri garemois Zale-
bia, romlebic axal teqnologiebs qmni-
an, da saqonlisa da bazris axal SesaZ-

leblobebs xsnian.
teqnologiuri garemo gamalebulad iz-

rdeba. marketologebma yuradRebiT unda
miadevnon Tvalyuri tendenciebs teqnolo-
giur ganviTarebaSi, romlebic qvemoT aris
aRwerili.

asi wlis winaT ar arsebobda dReisaTvis
damaxasiaTebeli mravali saqoneli, magal-
iTad, televizori, macivari, mobiluri tele-
foni da a.S., -CamonaTvali SeiZleba didx-
ans gagrZeldes. axali teqnologiebi axal
bazrebs da SesaZleblobebs qmnian da swra-
fad icvlebian kidev ufro axlebiT. tran-
zistorebma Secvales eleqtrolamfebi,
qserografiam mospo aslgadasaRebi qaRal-
dis warmoeba, avtomanqanebma da avtotrasebma
SeaCeres rkinigzebis ganviTareba, xolo
kompaqt-diskebma gamodevnes viniluri fir-
fitebi. im kompaniaTa biznesi, romlebic ewi-
naaRmdegebodnen axal teqnologiaTa dan-
ergvas, an cdilobdnen am procesis damuxru-
Webas, dacemisken wavida.

magram dRes firmebisaTvis Znelia teq-
nologiuri cvlilebebisadmi moswreba. teq-
nologiaTa sasicocxlo cikli mcirdeba.
pirveli Taobis sabeWdi manqanebi bazarze
25 wlis ganmavlobaSi batonobdnen. Semdgo-
mi Taobebis sacicocxlo cikli Semcirda:
15 weliwadi arsebobda eloeqtromeqanikuri
modelebi, Svidi - eleqtronuli da xuTi
weliwadi - manqanebis pirveli Taoba, rom-
lebic mikroprocesebze muSaobda. Semdeg
isini gamodevnes kompiuterebma.

firmebma Tvalyuri unda miadevnon teq-
nologiaTa siaxleebs da ecadon gaigon,
Tu isini ra zegavlenas moaxdenen maTi
produqciis unarze, daakmayofilon samomx-
mareblo saWiroebebi. kompaniis mdgomare-
obaze zegavlenis moxdena im teqnologie-
bsac ki SeuZliaT, romlebic pirdapir dakav-
Sirebuli ar arian kompaniebis saqmianoba-
sTan. meqanikuri saaTebis warmoeba dacemi-
saken wavida imis gamo,rom eleqtronuli
komponentebis mwarmoeblebma kvarcis teqno-
logiis gamoyenebis axali xerxebi ipoves.
kompaniam mudmivad unda miadevnos Tvaly-
uri teqnologiur garemos, raTa xelidan
ar gauSvas saqonelTa da bazrebis ganvi-
Tarebis axali SesaZleblobebi.

teqnologia da racionalizacia mniSvne-
lovan kapitaldabandebebs moiTxovs samec-
niero-kvleviT da sacdel-sakonstruqtoro
samuSaoebze. magaliTad, farmacevtuli ko-
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mpaniisaTvis 500 mln evros daxarjva axa-
li preparatis SemuSavebaze-Cveulebrivi sa-
qmea. arsebiTi xarjebi samecniero-kvleviT
da sacdel-sakonstruqtoro samuSaoebze
ganasxvaveben iseT dargebs, rogoricaa saav-
tomobilo, sakomunikacio, kompiuteruli,
sayofacxovrebo teqnikis da garTobis in-
dustriis. danaxarjebi samecniero-kvlev-
iT da sacdel-sakonstruqtoro samuSaoe-
bze imdenad didia, rom msxvil kompanieb-
sac ki yovelTvis rodi SeuZliaT sakuTar
Tavs misi ufleba miscen. amitom ufro mdi-
dari firmebi partniorebTan moilaparake-
ben axal saqonelTa da teqnologiebis
SemuSavebis Sesaxeb, xelaxla gayidian pat-
entebs gamogonebebze da wvril sainovacio
kompaniebzec ki.

axal teqnologiaTa SemuSavebisa da da-
nergvis siZviris gamo mravali kompania aq-
cents akeTebs ara arsebiT siaxleebze, aramed
wvril-wvril srulyofaze. samecniero-kvlev-
iT da sacdel-sakonstruqtoro samuSaoTa
maRali TviTRire-bulebis da riskis SiSis
gamo kompaniebi emxrobian konservatiul
midgomas da investirebas gamokvlevebSi.
kompaniaTa umetesoba fuls konkurentebis
saqonlis kopirebaSi abandebs, mcire srul-
yofilebis damatebiT an saqonelTa asorti-
mentis gafarToebaze bazarze. samecniero-
kvleviT da sacdel-sakonstruqtoro samu-
SaoTa siZviris gamo gamokvlevebi sul ufro
TavdacviT xasiaTs atarebs, vidre Tavdas-
xmiTs.

saqonelTa da teqnologiebis garTu-
lebiT myidvelebi ufro metad interesde-
bian maTi usafrTxoebiT. saxelmwifo struq-
turebi ikvleven saqonels da maTgan iseT-
ebs krZalaven, romlebic potenciur safrTx-
es warmoadgenen. evrokavSirsa da aSS-Si
arsebobs axali preparatebis testirebis
saimedo normebi. samrewvelo da saxelmwi-
fo sferoebSi arsebobs kontrolis specia-
luri organoebi, romlebic samomxmareblo
saqonelTa usafrTxoebis normebs adgenen
da sjian maT damrRvev kompaniebs. Tumca,
amis gamo mniSvnelovnad gaizarda gamokv-
levaTa Rirebuleba da maTi xangrZlivoba.
garda amisa, didi dro gadis axali saqon-
lis SemuSavebidan, gasayidad mis gamoCenam-
de. marketologebi unda erkveodnen usa-
frTxoebis normebSi TavianT dargebSi.

marketologebi aseve unda erkveodnen
teqnologiur cvlilebebSi da icodnen, Tu

axali teqnologiebi ra gavlenas moaxdenen
maT klientebze da sazogadoebaze mTli-
anad. maT unda iTanamSromlon samecniero-
kvleviT da sacdel-sakonstruqtoro samu-
SaoTa ganyofilebasTan da Tvalyuri mia-
devnon, rom damuSavebebi orientirebuli
iyos bazarze. maT aseve unda gaiTvaliswi-
non nebismier teqnologiur siaxleTa Sesa-
Zlo negatiuri Sedegebi (magaliTad, kloni-
rebis an „viagris”), romelTac SeuZliaT
ziani miayenon momxmareblebs da gamoiwvi-
on sakontaqto auditoriis uaryofiTi reaq-
cia.

politikuri garemo - es is kanone-
bi, saxelmwifo dawesebulebebi da ze-
gavlenis jgufebia, romlebic zemo-
qmedeben kompaniebsa da adamianebze da
zRudaven maT saqmianobas.

politikuri viTareba did zegavlenas
axdens marketingul gadawyvetilebebze.

Tavisufali bazris yvelaze ufro aSka-
ra momxreebic ki Tanxmdebian imaze, rom
ekonomika ufro efeqtianad muSaobs maSin,
rodesac igi saxelmwifos mier regu-li-
rdeba. gonivruli regulireba xels uwy-
obs konkurencias da samarTlianobas uzrun-
velyofs bazarze, amitom mTavrobebi Sei-
muSaveben saxelmwifo politikas komerci-
uli saqmianobis sferoSi, Rebuloben kanon-
ebsa da normebs, romelic bizness zRudav-
en sazogadoebrivi sikeTisaTvis. marketin-
gul RonisZiebaTa dagegmvis dros unda
gaviTvaliswinoT arsebuli kanonebi da
normebi.

ukanasknel wlebSi ekonomkuri aqtebis
raodenoba saqmian sferoSi mudmivad izrde-
boda. evropis komisiam SeimuSava rigi kanon-
ebi konkurentuli brZolis, produqciis
standartebis, produqciaze pasuxismgeblo-
bis, da komerciuli transaqciebis Sesaxeb
evrokavSiris qveynebSi. aSS-Si aseve aris
kanonebi konkurenciis, vaWrobis patiosani
meTodebis, garemos dacvis, produqciis us-
afrTxoebis, reklamis, faswarmoqmnis da
sxvaTa Sesaxeb.

imis gageba, Tu saxelmwifo politika
rogor aisaxeba konkretul marketingul
gegmaSi, yovelTvis martivi rodia. jer-erTi,
arsebobs mravali sxvadasxva kanoni da norma,
romlebic sxvadasxva donezea gamocemuli,
magaliTad, evrokavSiris qveynebSi kompanie-
bma unda daicvan evropis komisiis moTx-
ovnebi, mocemuli qveynis kanonebi da konkre-
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tuli regionis sakanonmdeblo normebi. aSS-
Si arsebobs saerTo-erovnuli da Statis
kanonebi, amasTan isini xSirad dublirdeba.
meore, maregulirebeli normebi mudmivad
icvleba: is rac nebadarTuli iyo erTi
wlis winaT, dRes SesaZloa akrZaluli iyos,
xolo adre akrZaluli, SesaZloa, ukve neba-
darTuli iyos.

mraval qveyanaSi sakanonmdeblo SezRud-
vebi biznesSi pirvel rigSi ganpi-robebu-
li iyo kompaniebis erTmaneTisagan dacvis
aucileblobiT. Tavisufali bazris qveyne-
bi mxars uWeren konkurencias, magram cdi-
loben mis neitralizebas, Tuki igi safrTxes
warmoadgens. konkurenciis maregulirebe-
li organoebi, antimonopoliuri kanonebi
da komitetebi mraval qveyanaSi Seqmnilia
imisaTvis, rom aRmofxvras arapatiosani
konkurencia.

saxelmwifo regulirebis meore miza-
nia-momxmarebelTa dacva kompaniaTa arapa-
tiosnebisa da arakeTilsindisierebisagan.
zogierTma kompaniebma, Tuki maT Tvalyurs
ar miadevneb, SeiZleba awarmoon uxarisxo
produqcia, icruon sareklamo Setyobinebeb-
Si da moatyuon momxmareblebi, SefuTviTa
da fasiT manipulirebiT. arasamarTliani
da arakeTilsindisieri qmedebebi saqmian
sferoSi mkafiod aris gansazRvruli da
akrZaluli rigi organizaciebis mier.

saxelmwifo regulirebis mesame amoca-
naa - sazogadoebis interesebis dacva ko-
mpaniaTa komerciuli saqmianobisagan, rom-
lis mizani yovelTvis rodi emTxveva sazo-
gadoebis interesebs. kanonebma kompania Car-
CoebSi unda SeinarCunon, da saSualeba ar
misces maT zarali miayenon sazogadoebas
saqonelTa warmoebis procesSi.

saxelmwifo regulirebis masStabebi
metadre ufro gafarTovdeba. kompaniaTa
xelmZRvanelebma Tvalyuri unda miadevnon
cvlilebebs kanonmdeblobaSi, saqonelTa
SemuSavebisa da marketinguli programebis
dagegmvisas. saerTaSoriso korporaciaTa
marketologebma unda gaiTvaliswinon ara
mxolod adgilobri kanonebis, aramed aseve
aTeulobiT da aseulobiT organizaciaTa
moTxovnebi, romlebic Tvalyurs adevneben
savaWro normebisa da kanonebis dacvas.

ukanaskneli ori aTwleulis manZilze
im dajgufebaTa raodenoba da siZliere,
romlebic sazogadoebriv interess warmoad-
genen, mudmivad izrdeba. momxmareblis in-

teresebis dacva (konsiumerizmi) mTel msof-
lioSi gavrcelda. asobiT kerZo da saxelm-
wifo organizacia, romlebic momxmarebel-
Ta uflebebs icaven, yvela doneze moqmede-
ben - regionul, saxelmwifo da adgilo-
briv doneebze. isini icaven garemomcvel
garemos, protests acxadeben cxovelebisad-
mi arahumanuri mopyrobis gamo, icaven mo-
saxleobis sxvadasxva kategoriebis ufle-
bebs: qalebis, bavSvebis, seqsualuri da
erovnuli umciresobis warmomadgenlebis,
xandazmuli moqalaqeebisa da invalidebi-
sas.

moqmed normatiul dokumentebs mTli-
anad rodi SeuZliaT savaWro da marketingu-
li saqmianobis regulireba. Tumca, garda
sazogadod miRebuli kanonebisa da norme-
bisa, kompania xelmZRvanelobs saqmiani eTi-
kis socialuri normebiT da wesebiT. soci-
elurad pasuxismgebeli kompaniebi TavianT
menejerebs mouwodeben, ara mxolod daic-
van kanonebi, aramed aseve sworadac moiqc-
nen.

korporaciulma skandalebma da garem-
os problemebiT SeSfoTebebma interesis
axali afeTqeba gamoiwvia eTikisa da socia-
luri pasuxismgeblobis sakiTxebisadmi. ri-
gi profesiuli gaerTianebebi gamovidnen
moraluri kodeqsis SemoRebis winadadeb-
iT da mravali kompania dRes SeimuSavebs
socialuri pasuxismgeblobis rTuli as-
peqtebis marTvis meTodebs.

eleqtronuli vaWrobis da internet-
marketingis swrafma ganviTarebam rigi so-
cialuri da eTikuri problemebis warmo-
Soba gamoiwvia, romelTa Soris yvelaze
mTavaria-konfidencialurobis problema. aki
saitebis mnaxvelebi xSirad toveben dawvri-
lebiT informacias sakuTari Tavis Sesax-
eb da amiT sargebloben jiuti savaWro agen-
tebi. kompania Intel-s da Microsoft-s brals
deben imaSi, rom isini iyeneben specialur
mikrosqemebs da programebs, informaciis
Sesagroveblad Tavisi klientebis Sesaxeb
da komerciuli mizniT maT gamosayeneblad.

internetTan dakavSirebuli kidev erTi
problemaa - Ria xelmisawvdomoba nebismi-
er mosargebleTa yvela resursisadmi. maga-
liTad, masalebis gavrcelebis agentebisadmi,
romelic gamiznulia mozrdil auditori-
aze, Znelia xelmisawvdomoba SeuzRudo ara-
srulwlovnebs.

kulturuli garemo - sazogadoebr-
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ivi institutebi da Zalebi zegavle-
nas axdenen faseulobebze, mrwamsze,
mjobinebebze da sazogadoebis qmede-
bebze.

adamianebi izrdebian socialur garem-
oSi, romelic ayalibebs maT mrwamss, idea-
lebs, da msoflmxedvelobas. kulturuli
Taviseburebebi gavlenas axdenen marketin-
gul gadawyvetilebebze. marketologebma
unda gaiTvaliswinon kulturuli faqtore-
bi yvela Tavis bazrebze.

adamianebi nebismier sazogadoebaSi gan-
sazRvrul stabilur idealebs da mrwamss
emxrobian. magaliTad, mravali Cvengani
cdilobs imuSaos, iqorwinos, daexmaros
Raribebs, ar icruos. es rwmenebi (mrwamsi)
zegavlenas axdenen Cvens msjelobebze da
qceveze. sabazo rwmenebi da faseulobebi
mSoblebidan bavSvebs gadaecema. meoradi
rwmenebi da faseulobebi ufro metad eqvem-
debarebian cvlilebebs. qorwinebis auci-
leblobis rwmena-sabazoa; rwmena, rom daqor-
wineba adrea saWiroa-meoradia. marketol-
ogebs SeuZliaT zegavlena moaxdinon Ta-
vianT myidvelTa meorad faseulobebze, ma-
gram maTi sabazo rwmenis Secvla saeWvoa
SeZlon.

sabazo faseulobebi Tumca erTob sta-
biluria, magram kulturul Zvrebs mainc
aqvs adgili. gavixsenoT popularuli musi-
kaluri jgufebis, kinomsaxiobebis da spo-
rtuli varskvlavebis zegavlenisa axal-
gazrda adamianTa varcxnilobaze, maTi Cac-
mis maneraze da seqsualur qcevaze. marke-
tologebma unda icodnen kulturuli Zvre-
bis mimarTuleba, raTa dainaxon axali Sesa-
Zleblobebi an safrTxeebi.

sazogadoebis ZiriTadi kulturuli
faseulobebi gamoixateba adamanTa warmod-
genebSi sakuTari Tavisa da sxvebis Sesax-
eb da aseve maT SexedulebebSi ojaxze, sa-
zogadoebaze, bunebaze da samyaroze.

adamianebi gansxvavdebian imiT, Tu ris-
Tvis cxovroben isini - sakuTari TavisTvis,
Tu sxvebisTvis. zogierTebs surT cxovre-
biT datkboba, uyvarT garToba. sxvebi saku-
Tari Tavis realizebas axdenen religiaSi,
karieraSi, ojaxSi da a.S.saqoneli da mom-
saxurebebi - es TviTgamoxatvis saSualebe-
bia, da adamianebi maT Soris imaT iZenen,
romlebic maT warmodgenebs Seesabameba
sakuTari Tavis Sesaxeb.

XX saukunis bolos dasavlur samyaro-

Si modaSi iyo cxovreba sakuTari Tavi-
saTvis, rac marketingSi aisaxa. „egoisteb-
is sazogadoebaSi”adamianebi iZendnen „sak-
uTari ocnebis avtomanqanebs” da miemarTe-
bodnen „sakuTari ocnebis kurortebze”.
isini mTel saxsrebs xarjavdnen TavianT
axirebaze. magram ukanasknel periodSi sa-
zogadod miRebuli gaxda ufro moridebu-
li manera. adamianebma ufro frTxilad iwyes
fulis gankargva da maTgan maqsimaluri
sargeblobis miReba surT. axal aTaswleu-
lSi materializmma da cxovrebam sakuTari
kmayofilebisaTvis, adgili dauTmo dafiqre-
bas xarjvaSi, ekonomias, ojaxur faseulobebs
da urTierTdaxmarebas. Sesabamisad, izrde-
ba moTxovna saqonelsa da momsaxurebaze,
romlebic gamiznulia sabazo saWiroebaTa
dakmayofilebisaTvis da realur praqtikul
faseulobas warmoadgens, da ara fufunebis
sagnebs da sastatuso saqonels.

ukanasknel wlebSi damkvirveblebma Sea-
mCnies „sazogadoeba me-s” gadaqcevis tenden-
cia „sazogadoeba Cven”-ad, sadac adamianebi
cdiloben daexmaron erTmaneTs. gamokiTx-
vebma aCvenes, rom izrdeba saqvelmoqmedo
RonisZiebaTa monawileebis, volontioreb-
is (moxaliseebis) da specialuri samsaxu-
rebis momuSaveTa raodenoba. es tendencie-
bi mowmoben moTxovnis zrdis Sesaxeb so-
cialuri momsaxurebis sferos saqonelsa
da momsaxurebaze, romelic pirdapiri urT-
ierTobis dalagebaSi exmareba adamianebs -
gamajansaRebeli klubebi, saojaxo dasvene-
ba da gunduri TamaSebi.

adamianebi erTmaneTisagan gansxvavdeb-
ian TavianTi warmodgenebiT korporaciaTa,
saxelmwifo organoebis, profkavSirebis, uni-
versitetebisa da sxva organizaciebis Sesax-
eb. ukanasknel wlebSi SeimCneva ndobisa da
loialurobis Semcireba komerciuli da
politikuri organizaciuli struqturebi-
sadmi. skandalebma saqmian sferoebSi kidev
ufro Searyies sazogadoebis ndoba msxvi-
li korporaciebisadmi. magaliTad, Semcire-
baTa amaswinandelma talRam msxvil kompa-
niebSi gaaZliera pesimizmi da undobloba
momuSaveTa Soris. dRes bevri-saTvis sam-
uSaos kmayofileba ar moaqvs,aramed mosaw-
yeni valdebulebaa, romelic saWiroa mxo-
lod imisaTvis,rom gamovimuSavoT fuli.

es niSnavs, rom organizaciebma unda eZeb-
on klientebisa da personalis ndobis mop-
ovebis axali gzebi. maT unda gadaxedon
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sareklamo gancxadebebs da isini ufro
gulaxdili gaxadon. sul ufro meti ko-
mpania monawileobs saqvelmoqmedo aqcieb-
Si da cdiloben sakuTari TavisTvis Seiqm-
nan pozitiuri imiji.

adamianebi sxvadasxvanairad ekidebian
sazogadoebas - erTni icaven da mxars uW-
eren, sxvebs surT misi Secvla, mesameebs,
misi datoveba. adamianebis damokidebuleba
sazogadoebisadmi zegavlenas axdens maT
samomxmareblo Cvevebze, danazogebis don-
eze da bazrisadmi damokidebulebaze.

aziis mdidar qveynebSi momxmareblebi
baZaven cxovrebis dasavlur stils. agre-
siuli moxmareba da dasavluri saqonliT
gataceba, rogorc dasavluri idealebis
gavrcelebis da progresis simbolo - qce-
vis erTob misaRebi modelia. adgilobrivi
warmoebis saqoneli araprestiJulad iTv-
leba, fasdeba cnobili markis importuli
saqoneli. es niSnavs moTxovnis gadidebas
evropuli da amerikuli kompaniebis saqone-
lze, e.i. maTTvis xsnis axal SesaZleblo-
bebs. dasavleTis ganviTarebul qveynebSi,
piriqiT, ukanasknel aTwleulebSi samomxma-
reblo patriotizmi SeimCneva. evropeli
momxmareblebi iZenen adgilobrivi warmoe-
bis saqonels, raTa daicvan Tavisi samuSao
adgilebi. aSS-Si aseve SeiniSneba samomx-
mareblo patriotizmis zrda, romlis piki
iyo 2001 wlis 11 seqtembris (Savi orSa-
baTi) Semdgomi Tveebi.

adamianebi sxvadasxvanairad ekidebian
bunebriv garemosac. erTni sakuTar Tavs
mis xelqveiTad Tvlian, sxvebi harmonias
grZnoben bunebasTan, mesameni cdiloben mis
dapyrobas. mravali wlis manZilze adami-
anebi ipyrobdnen bunebas teqnologiaTa
daxmarebiT da sjerodaT bunebrivi resurse-
bis amouwuraoba. magram amaswinaT maT gaiges,
rom bunebrivi simdidreebi SezRudulia,
ekonomikuri wonasworoba myifea, xolo ad-
amianiseul saqmianobas SeuZlia yovelive
cocxalis ganadgureba.

bunebisadmi siyvaruli „mwvane tur-
izmiT” gatacebaSi vlindeba da amis pasux-
ad turistuli firmebi Tavazoben mogzau-
robas udabur teritoriebze, xolo mwar-
moeblebi - axal turistul aRWurvilobas.
kvebis mrewvelobis warmomadgenlebma aRni-
Snes naturaluri da ekologourad sufTa
produqtebis bazris zrda. reklama yura-
dRebis aqcentirebas akeTebs naturalur

produqtebze.
dabolos, adamianebi gansxvavdebian Tavi-

anTi SexedulebebiT samyaros warmoSobaze
da Tavisi adgilis Sesaxeb masSi. dasavle-
Tis qveynebSi religiurobis done ukanasknel
wlebSi ganuxrelad mcirdeba, gansakuTrebiT
aSS-sa da evropaSi. „axali realistebi” qad-
ageben uarisTqmas moxmarebis filosofiaze.
zogierTi eqspertis sityviT, mocemuli ten-
dencia asaxavs „axal sulierebas”. „momx-
mareblebs... TavianTi rwmena da idealebi
gadaaqvT SesaZen savaWro markebze, - umatebs
erTi eqsperti. - sulierebis zrda momx-
mareblebSi savaWro markebis winaSe axal
marketingul SesaZleblobebs qmnis”.

mraval ucxour bazarze, romelTac
dasavluri kompaniebi iTviseben, magaliTad,
CineTSi, indoeTSi da samxreT-aRmosavleT
aziaSi, faseulobaTa sazogadoebrivi siste-
mebi mniSvnelovan rols aZleven ekonomikur
warmatebas da materialur mdgomareobas.

reaqcia marketinguli garemos
zegavlenaze

mravali kompania marketingul garemos
umarTavad miiCnevs, romelsac unda Seeguo.
isini pasiurad aanalizeben sagareo faq-
torebs da SeimuSaveben strategiebs, rom-
lebic safrTxeebis minimizebasa da Sesa-
Zleblobebis srulad gamoyenebaSi gvexmare-
bian.

magram arsebobs kompaniebi, romlebic
sagareo garemos marTvis koncefcias emxro-
bian. isini aqtiur qmedebebs mimarTaven, raTa
zegavlena moaxdinon marketinguli garemos
jgufebsa da faqtorebze. aseTi kompaniebi
lobistebs qiraoben, raTa Secvalon kanonm-
debloba da sainformacio aqcias awyoben
dadebiTi saxis Sesaqmnelad masobrivi in-
formaciis saSualebebSi. isini „damoukideb-
el”informacias anazRaureben, sazogadoebrivi
azris Camosayalibeblad da saCivrebiT mima-
rTaven sakanonmdeblo organoebs, raTa xel-
Si eWiroT konkurenciis samarTavi pulti,
kontraqtebs deben ganawilebis arxebis kon-
trolisaTvis.

sagareo garemos marTva gaxlavT
midgoma, rodesac kompania aqtiur qmede-
bebs mimarTavs,jgufebze da faqtorebze
zegavleniT, romlebic sagareo garemos
Seadgenen, nacvlad imisa,rom ubralod
davakvirdeT da reagireba movaxdinoT.
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marketingis ganyofilebas yovelTvis
rodi SeuZlia zegavlena moaxdinos sagar-
eo faqtorebze, xSirad mas uwevs pasiurad
daakvirdes cvlilebebs da Seeguos mas.
magaliTad, koimpanias Zlivs Tu SeuZlia
zegavlena moaxdinos migraciul procese-
bze, ekonomikur klimatze an kulturul
faseulobebze. magram marketingis menejere-
bi yovelTvis amjobineben aqtiur midgomas
marketinguli garemosadmi, pasiurs.

kompania Cathay Pacific Airlines-ma SeamC-
nia, rom mis klientebs ar surT honkong-
Si frena sabaJoze Seferxebebis gamo.
kompaniis xelmZRvanelobam mimarTa
honkongis mTavrobas winadadebiT,
rogorme gamoesworebina situacia. ko-
mpaniam mTavrobas yovelwliuri dot-
aciis gadaxda SesTavaza mebaJeebis
damatebiTi Statis daqiravebaze, magram
im pirobiT, rom pirvel rigSi isini
moemsaxurebian Cathay Pacific-is klientebs.
kompaniam ase SeZlo unikaluri konku-
rentuli upiratesobis Seqmna.

ZiriTad koncefciaTa mimoxilva

am Tavidan Tqven gaigeT, Tu ra aris
marketinguli garemo. kompaniam mudmivad
Tvalyuri unda miadevnos marketingul gare-
mos da adaptireba moaxdinos misi cvlile-
bebisadmi, raTa efeqtianad gamoiyenos mis
mier SemoTavazebuli SesaZleblobebi da
SeZlebisdagvarad Tavidan aviciloT sa-
frTxeebi. marketinguli garemo Sedgeba
moqmed pirTa da faqtorebisagan, romlebic
zegavlenas axdenen kompaniis unarze efeq-
tianad awarmoos biznesi Tavis miznobriv
bazrebze.

1. aRwereT marketinguli garemos
faqtorebi, romlebic zegavlenas ax-
denen kompaniis unarze moemsaxuros
Tavis klientebs.

kompaniis mikrogaremos faqtorebs
miekuTvneba moqmedi pirebi, romlebic uSu-
alo kontaqtSi muSaoben kompaniasTan, rom-
lebic warmoadgenen kompaniis samomxmareb-
lo faseulobis mitanis sistemas an zemo-
qmedeben kompaniis unarze, moemsaxuros
Tavis miznobriv momxmareblebs. kompaniis
mikrogaremos faqtorebs miekuTvneba saSi-
nao garemos elementebi - kompaniis sxva-
dasxva qveganyofilebebi yvela adminis-
traciul doneze, romlebic zegavlenas

axdenen gadawyvetilebaTa miRebaze market-
ingSi. kompaniebi, romlebic marketingul
arxebs ayalibeben - esaa momwodeblebi da
marketinguli Suamavlebi, maT Soris
savaWro Suamavlebi, kompaniebi saqonel-
moZraobis saqmeSi, saagentoebi marketingul
momsaxurebaTa aRmoCenis saqmeSi da finan-
suri Suamavlebi. yvelani erTad isini muSa-
oben samomxmareblo faseulobaTa Sesaqm-
nelad. arsebobs bazrebis xuTi tipi: samo-
mxmareblo, mwarmoebelTa da SuamavalTa,
saxelmwifo dawesebulebaTa da saerTa-So-
riso bazari. konkurentebi metoqeoben kom-
paniasTan, cdiloben ra momxmareb-lebisaTvis
ufro xarisxiani saqonlisa da momsaxure-
bis miwodebas. dabolos, sxvadasxva sakon-
taqto auditoriebi kompaniis realuri an
potenciuri klientebi arian an zegavlenas
axdenen kompaniis mier Tavisi siRrmiseu-
li miznebis miRwevaze.

makrogaremo Sedgeba ufro zogadi xasi-
aTis sazogadoebrivi Zalebisagan, romlebic
zegavlenas axdenen mikrogaremoze. kompan-
iis makrogaremos ayalibebs eqvsi Zala: de-
mografiuli, ekonomikuri, bunebrivi, teqno-
logiuri, politikuri da kulturuli. es
Zalebi ganszRvraven xelsayrel SesaZle-
blobebs da potencialur safrTxeebs ko-
mpaniisaTvis.

2. axseniT, Tu marketinguli garem-
os demografiuli da ekonomikuri cvli-
lebebi ra zegavlenas axdenen marke-
tingul gadawyvetilebebze.

demografia Seiswavlis mosaxleobas
misi raodenobis, simWidrovis, ganTavsebis,
asakis, sqesTa Tanafardobis, rasis, dasaqme-
bis xasiaTis TvalsazrisiT da a.S. dRes
demografiul garemoSi iseTi tendencia
SeiniSneba, rogoricaa asakobrivi struqtur-
is da ojaxis struqturis cvlileba, mig-
raciuli procesebis gaZliereba, ganaTleb-
is donis amaRleba, mosamsaxureTa raode-
nobis gadideba, eTnikuri da rasobrivi
mravalmxrivobis zrda. ekonomikuri gare-
mo Sedgeba im faqtorebisagan, romlebic
zegavlenas axdenen msyidvelobiT unarze
da mosaxleobis moxmarebis struqturaze.
dRes momxmareblebi ufro ekonomiurebi
gaxdnen da ufro maRali samomxmareblo
faseulobisaken miiswrafvian - ufro zus-
tad xarisxiani saqonlis optimaluri Sex-
amebisaken karg momsaxurebasTan zomieri
fasiT. Seicvala Semosavlis ganawilebac.

leqciebis kursi. Tema 4
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mdidrebi kidev ufro gamdidrdnen, saSua-
lo klasi Semcirda, xolo Raribebi Raribe-
bad darCnen. SemosavlebSi uTanabrobis gamo
gaCnda ordoniani bazari. mravali kompania
qmnis marketinguli winadadebis or vari-
ants ori sxvadasxva bazrisaTvis-mdidari
da arc Zalze mdidari momxmareblebisaTvis.

3. mogveciT makrogaremos bunebriv
da teqnologiur SemadgenelTa sakvanZo
tendenciebis ganmarteba.

bunebriv garemoSi SeiniSneba Semdegi
ZiriTadi tendenciebi: nedleulis zogier-
Ti saxeobis ukmarisoba, eleqtroenergiis
gaZvireba, garemomcveli garemos dabinZure-
bis gaZliereba, mTavrobis yuradRebis ga-
dideba buvebrivi resursebis damuSavebisa-
dmi. sazogadoebis SeSfoTeba bunebrivi ga-
remos mdgomareobiT axal marketingul Se-
saZleblobebs qmnis fxizeli marketologe-
bisaTvis (kompaniebisaTvis). marketologebma
aseve unda gaiTvaliswinon teqnologiuri
garemos oTxi ZiriTadi tendencia: samec-
nieo-teqnikuri progresis daCqareba, kapi-
taldaban-debaTa gadideba samecniero-kvlev-
iT saqmianobaSi, gadaaggileba globaluri
aRmoCenebidan, aradidi teqnologiuri sru-
lyofilebis mxares da saxelmwifo regu-
lirebis gamkacreba. kompaniebi, romlebic
ver aswreben teqnikur progress, xelidan
uSveben saqonelTa gamoSvebis da bazrebis
aTvisebis perspeqtiul SesaZleblobebs

4. mogviyeviT sakvanZo cvlilebebis
Sesaxeb makrogaremos politikur da ku-
lturul SemadgenlebSi

politikur-samarTlebriv garemoSi ig-
ulisxmeba kanonebi, saxelmwifo dawesebule-
bebi da zewolis jgufebi, romlebic zegav-
lenas axdenen da zRudaven kompaniaTa da
calkeul pirTa saqmianobas mocemul sazo-
gadoebaSi. politikur-samarTlebriv gare-

moze zemoqmedebs sami mniSvnelovani ten-
dencia, romlebic aseve zegavlenas axdenen
marketingze mTel msoflioSi. esaa sakanon-
mdeblo kontrolis gaZliereba mewarmeo-
biT saqmianobaze, maregulirebeli organoe-
bis mniSvnelovani ganmtkiceba, korporacia-
Ta socialuri pasuxismgeblobis donis am-
aRleba da maTi miswrafeba mxari dauWiron
maRal moralur standartebs. kulturuli
garemo - es socialuri institutebi da sxva
Zalebia, romlebic zemoqmedeben ZiriTad
faseulobebze, mrwamsze, mjobinebebze da
sazogadoebis qcevis normebze. am garemoSi
gaCnda axali stabiluri tendenciebi, rom-
lebic miuTiTeben cvlilebebze sazogadoe-
briv cnobierebaSi. es cvlilebebi gamoix-
ateba lozungiT „sazogadoeba-es Cven varT”
da xasiaTdeba frTxili ndobis dabrunebiT
korporaciul da sazogadoebriv organiza-
ciebze, morigi SemobrunebiT misticizmisak-
en da waruval faseulobaTa ZiebiT.

5. dafiqrdiT, kompaniebs rogor SeuZ-
liaT reagireba cvlilebebze marke-
tingul garemoSi.

reaqcia cvlilebebze marketingul gare-
moSi SeiZleba pasiuric iyos da aqtiuric.
pirvel SemTxvevaSi kompaniebi marketingul
garemos aRiqvamen rogorc arakontrolire-
bad elements, romelsac SeiZleba Seeguo,
safrTxeebis Tavidan acilebiT da Sesa-
ZleblobaTa realizebiT, maTi gamoCenis
kvalobaze. meore SemTxvevaSi kompaniebi
cdiloben marTon marketinguli garemo:
nacvlad imisa, rom ubralod davakvirdeT
da SevuguoT momxdar cvlilebebs, isini
aqtiur qmedebebs Rebuloben. umciresi xe-
lsayreli SesaZleblobis pirobebSi spe-
cialist-marketologma aqtiuri da ara pa-
siuri pozicia unda daiWiros marketingul
garemosTan mimarTebaSi.
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